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Abstract
Smart packaging plays a crucial role in advertising marketing as it contributes to attracting
customer attention and increasing product sales. Smart packaging is an effective way to convey
the message of the product and make it stand out among competitors. The attractive and
practical design of packaging can also contribute to creating a positive customer experience
and thus increasing brand loyalty. Smart packaging can also provide a new, distinctive and
comfortable experience for customers when using the product, making them feel satisfied and
emotionally connected with the brand. Where smart packaging technology focuses on
maintaining quality and enhancing the shelf life, quality, safety and security of products and
has systems, Smart quality is determined to communicate effectively with consumers. The
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research problem stems from the fact that traditional packaging systems, while sophisticated,
can be considered negative as they only aim to protect the environment. Consequently, there
is currently a rise in market demands towards improving the capabilities of packaging systems.
To meet demand, global organizations have moved towards designing smart packaging
systems to ensure safety and security through smart packaging technologies for various
products. Therefore, this research aims to explore the effective role of smart packaging in
advertising marketing, and to achieve the goal of the research, _the research follows the
descriptive approach, and the research is divided into three main axes, the first axis reviews
the concept, characteristics and elements of smart packaging, while the second axis provides
smart packaging as an effective advertising medium, and the research ends with the third axis,
which provides an analytical vision for employing smart packaging in advertising marketing
operations in Egypt. The research found that smart packaging with its distinctive characteristics
can help convey a positive advertising message about the quality of the product and the
company, as well as smart packaging can contribute to creating a positive and lasting memory
of the brand in the minds of customers in the Egypt,
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