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Abstract
Sound is one of the elements that humans rely on to interact with the surrounding environment.
Sound can arouse emotions, transmit information, and direct behavior. In the context of product
design, sound can enhance the user experience in multiple ways, and with continuous
technological progress, it has become possible to use sound in innovative ways to create a
different and multidimensional user experience, and this research came to contribute to
expanding understanding of the role of sound in product design, which helps enrich the user
experience. Because interaction with sound may be task-oriented or experience-based, it is
important to understand the nature of the relationships between sound and motion to design rich
sound interactions ata comfortable and enjoyable level, including developing technical features
of the product. The research topics included the following points: first: the nature of sound.
Second: The effect of sound on design aspects. Third: Creating a different user experience.
Fourth: Enhancing the user experience through products. The research follows the descriptive
analysis method, and the results of the research are summarized on the impact of sound on the
aspects of product design, depending on enhancing the user experience through ease and
efficiency of the usage of the product through direct awareness of the sound aspects of the

product and clarity of the way to deal with it, thus enhancing the user experience.
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NEWNEN

- Gross & Fine motor skills
- Eye-hand coordination
- Success in sports

Attention

- Academic success

- Working memory

- Organisation &
Planning

- Understanding spatial
& math concepts

- Visual learning

- Organisation of space

- Making friends easily &
manage conflict situations
- Manage emotions better when upset
- Build confidence
- Have a more successful career

Auditory

- Remember instructions
- Reading and comprehension
- Sloving problem questions
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