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Abstract
With rapid technological advancements, advertisers and marketers have embraced interactive

digital game ads as a modern advertising medium to promote various goods and services. This
approach aligns with the need to keep pace with technological innovations and provide
entertainment and fun to capture the attention and interest of recipients. Amidst the competition
among production and marketing companies to offer distinctive advertising content to
consumers and engage them in their marketing campaigns, interactive digital game ads have
emerged as an effective tool to enhance digital marketing strategies. In the context of interactive
digital games, advertising serves as a promotional tool that captivates and attracts the audience
to the products on offer. Leveraging modern technologies creates new dynamic, entertaining,

and interactive dimensions to strengthen digital marketing strategies.
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